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Credit Unions Provide Free Financial Education Resource to Parents,
Educators – Declare Summer Break as “The Summer of Money”
www.MoneyAndSuff.info easy to use, free financial education resource
Columbus, Ohio (May 29, 2009) – With thousands of Ohio school children embarking on an annual rite of
passage – the end of the academic year – Ohio credit unions are stepping up their commitment to
financial education by declaring summer break as “The Summer of Money.” According to a survey of
Ohio adults, commissioned by the Ohio Credit Union League, less than one quarter (23 percent) of
Ohioans make any effort to encourage financial literacy in their families. And, only five percent were
taught about personal finance when they were young.

To answer the need for financial literacy, Ohio credit unions launched the free financial education Web
site www.MoneyAndStuff.info to provide parents and educators with interactive lesson plans, games,
reading materials, and tips. The curricula on the site is broken down by age group. Since its creation in
2007, MoneyAndStuff.info has hosted visitors interested in learning more about budgeting, saving,
managing debt, and differing wants from needs. The site has recently been updated to emphasize the
most popular pages and is more user friendly than ever.

Part of the role of credit unions is to give back to the communities they serve according to League
President Paul Mercer. “Teaching personal financial responsibility has always been part of the mission of
not-for-profit credit unions, and MoneyAndStuff.info is another great example of credit unions stepping up
their efforts as leaders in financial education and investing in brighter futures for all Ohioans.”

Just because children are home from school does not mean they need to leave education in the
classroom. Parents can declare the break from school “The Summer of Money” and use the free
information on MoneyAndStuff.info to teach their children money concepts. Teaching important personal
finance at a young age can help protect the future of Ohio’s most vulnerable citizens and put them on a
path to financial success. The League sees a direct connection between personal financial illiteracy and
the upswing in bankruptcy rates, record debt, and home foreclosures.

Educators are encouraged to use MoneyAndStuff.info in the classroom as well. The Web portal was also
created to address legislative mandates passed by the Ohio General Assembly requiring all students
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entering public high school be taught financial education before graduating. Senate Bill 311 created a
financial literacy requirement for freshmen who enroll in high school on or after July 1, 2010.

The site is

full of well-respected financial education programs such as the National Endowment for Financial
Education, Biz Kid$, and Thrive by Five. Teachers can either download classroom activities and lesson
plans directly from MoneyAndStuff.info or contact their local credit union to schedule a volunteer to come
to their school.
-30Credit unions are member-owned financial cooperatives which are democratically controlled by the
members. As not-for-profit financial institutions, credit unions return earning to their members in the form
of dividends, lower loan rates, higher savings rates, and improved service. Credit unions consistently rank
the highest in customer satisfaction of any financial institutions, and have been Number 1 in every
American Banker/Gallup poll conducted since 1989.

MoneyAndStuff™ Helps Ohioans Grab Hold of Their Future
Teaching personal financial responsibility is part of the mission of not-for-profit credit unions. Credit
unions have stepped up their efforts as leaders in financial education because the financial health of
Ohio’s youngest citizens is at risk. Personal bankruptcy rates, consumer debt, and home
foreclosures continue to rise. Yet, at the same time, adults admit they do not teach their children
about the financial facts of life.1
In 2007, Ohio credit unions unveiled their unique financial education initiative, MoneyAndStuff™.
The initiative focuses on providing parents and educators of students in elementary, middle, and
high schools with a free financial education resource. MoneyAndStuff™ builds on credit unions’
existing collaboration as educational partners with schools. In Ohio, two out of every three credit
unions provide free financial education in their communities.
Since the launch of MoneyAndStuff™, Ohio credit unions have:


Promoted www.MoneyAndStuff.info as a financial education resource for parents, educators,
credit unions, and the media. The site offers free curricula, financial lessons, budget
worksheets, tips for parents and teachers, and educational games.



Targeted the most impressionable ages, grades 4 and 5, 11 and 12; however,
www.MoneyAndStuff.info is applicable to all ages.



Emphasized credit concepts and how to manage borrowing.



Prepared teachers to meet the state mandate requiring that all public high schools teach
financial education to students entering high school in 2010.



Introduced MoneyAndStuff™ to the Ohio Department of Education as a classroom tool to
help meet the financial education mandate.



Resulted in more Ohio credit unions providing financial education and stronger credit union
partnerships with Ohio school districts, by providing free, high-quality educational materials.

For more information about MoneyAndStuff™, contact Laura Busque, Outreach Manager, Ohio Credit
Union League, at 800-486-2917, or lbusque@ohiocul.org.
Credit unions are member-owned financial cooperatives which are democratically controlled by the members. As notfor-profit financial institutions, credit unions return earnings to their members in the form of dividends, lower loan
rates, higher savings rates, and improved service. Credit unions consistently rank the highest in customer satisfaction
of any financial institutions, and have been Number 1 in every American Banker/Gallup poll conducted since 1989.

1

2007 public opinion poll commissioned by the Ohio Credit Union League and conducted by Opinion Consultants,
Inc.
1-800-486-2917 ▪ MoneyAndStuff.info is a free educational resource from Ohio’s credit unions.

The Research
Prior to developing the Ohio credit unions’ MoneyAndStuff™ financial education initiative, the Ohio Credit
Union League conducted a comprehensive statewide study to assess the scope and depth of the financial
literacy problem in Ohio; provide a baseline to measure progress in financial education; and identify ways
to reach students. The Ohio General Assembly passed legislation in 2006 requiring personal financial
education for those entering high school in 2010.
The findings clearly show the need for new initiatives to increase financial literacy for Ohioans, especially
at an early point in their education.
▪

While almost two-thirds (61%) agreed that financial education was “very important,” only 23% of
those surveyed noted any efforts to encourage financial literacy in their families.

▪

Only 5% of Ohioans reported being taught personal finances when they were young.

▪

Though the study identified scores of existing financial education resources, only 10% of adults were
aware of sources of financial education or help.

▪

Respondents, especially students, cited credit concepts as the most difficult financial basics to
understand and learn about.

▪

A majority of Ohioans (57%) rated their financial family health negatively.

▪

46% reported decreasing savings and 36% growing debt levels.

▪

Ohioans described the overall economy as fair (32%) or poor (36%).

A 2008 survey of Ohio credit union by the Ohio Credit Union League found that credit unions continue to
provide financial education to their members and the communities they serve.
▪

Two out of every three credit unions provide free financial education in their communities.

▪

More than 60% of Ohio’s credit unions offer financial education via one-on-one counseling.

▪

Ohio’s credit unions offer financial education programs on a wide variety of topics including budgeting
(57%), checking and savings (48%), identity theft (47%), and credit concepts (45%).

Research was conducted in May and June 2007. The Ohio Credit Union League retained Opinion
Consultants, Inc., an independent Columbus-based research firm, to design and conduct the research.

For more information about MoneyAndStuff™, contact Laura Busque, Outreach Manager, Ohio
Credit Union League, at 800-486-2917, or lbusque@ohiocul.org.

Key findings of the 2009 National Foundation for Credit Counseling Financial Literacy Survey
Financial Literacy:
41 percent of U.S. adults gave themselves a grade of C, D, or F on their knowledge of personal finance,
suggesting there is considerable room for improvement. This number is highest among Gen Y adults at
47 percent. 80 percent of adults agree that they would benefit from advice and answers to everyday
financial questions from a professional, and more than one-third (35 percent) strongly agree.
Budget:
Less than half of adults (42 percent) keep close track of their spending. Nearly 16 million adults (7
percent) don’t know how much they spend on food, housing, and entertainment, and do not monitor their
overall spending.
Debt and Credit Cards:
26 percent admit to not paying all of their bills on time. In the last 12 months, 15 percent of adults, or
nearly 34 million people, have been late making a credit card payment and 8 percent (18 million people)
have missed a payment entirely. More than 13 million adults (6 percent) report that their household
carries credit card debt of $10,000 or more from month to month, and the same number have debts in
collection, are seriously considering filing for bankruptcy, or have already done so within the past three
years.
Housing:
42 percent of adults currently have a home mortgage and, of those, 28 percent say that the terms of their
mortgage somehow turned out to be different than they expected, including: either payment or terms of
loan were different than expected, the interest rate or its duration were different, or they had no
knowledge of PMI.
Savings:
One-third of adults (32 percent), report that they have no savings and only 23 percent are now saving
more than they did a year ago because of the current economic climate. Nearly half (48 percent) of Gen Y
adults- more than any other age group- report having no savings. Of those with no savings, more than
one in four report that, if faced with an emergency, they would charge that expense to a credit card (29
percent) or take out a loan (26 percent), thus adding to their debt load.
Spending:
57 percent of adults report spending less than they were a year ago. However, 45 percent of those now
spending less admit that, if their financial situation were to improve within the next year, they would
resume their previous spending habits.
Credit Score:
In spite of it being free, nearly two-thirds (64 percent), have not ordered a copy of their credit report in the
past year. Additionally, more than one-third (37 percent) admit that they do not know their credit score.
Retirement:
One-third of adults (33 percent), or more than 74 million people, do not put any part of their annual
household income toward retirement. This is up from 28 percent in 2008.
Insurance:
More than one in 10 adults (13 percent), or more than 29 million people, do not have medical insurance
and this number grows to 20 percent among Gen Y adults. Nearly three in four (72 percent) do not have
long-term care insurance, including 65 percent of adults aged 65 and older – this is more than 24 million
people.
1-800-486-2917 ▪ MoneyAndStuff.info is a free educational resource from Ohio’s credit unions.

Ohio Credit Unions: Your News Source on the Financial Industry
In Ohio, 2.6 million consumers have selected credit unions as their financial institutions of
choice. Credit unions consistently rank the highest in customer satisfaction of any financial
institutions, and have been Number 1 in every American Banker/Gallup poll conducted since
1989.
Please contact the Ohio Credit Union League for expert statewide and local opinion on the
following topics:
Personal Finance







Financial education
Home foreclosures
Identity theft
Personal bankruptcy
Financial products and services
Credit counseling

Alternative Loan Products



StretchPay, a national payday lending alternative created by Ohio credit unions
Low-cost alternatives to home mortgages (innovative programs like HLPR, the Home Loan
Payment Relief program)

Future Goals



Saving for college
Funding retirement

Trends




Credit and borrowing trends
Customer service trends in the financial industry
Technology improvements in the financial industry

Outreach to Underserved Communities



Building trusting financial relationships with minority consumers
Credit unions’ economic investment to revitalize depressed communities

The Credit Union Difference


Consumer and community benefits of credit unions compared to banks

To speak to a credit union leader in your area or an official with the Ohio Credit Union League, contact
Patrick Harris, Director of Media Relations, Ohio Credit Union League, 800-486-2917, Ext. 212, or
pharris@ohiocul.org.
1-800-486-2917 ▪ MoneyAndStuff.info is a free educational resource from Ohio’s credit unions.

Summer of Money Checklist
Seven Educational Ways to Help Your Kids Understand Money Concepts



Plan a family get away with a set budget. Ask your child to pick a destination and include the cost
of travel, lodging, food, entertainment, and miscellaneous expenses.



Save the loose change in your pocket and give it to your child each day for a week. At the end of
the week, talk about saving a portion for the future and spending a portion on a need.



Ask your child if there is something they would like to have before they go back to school, such as
a nice pair of jeans, backpack, or computer. Give them an allowance that will add up to enough
money to purchase the item, but also incorporate room for saving.



Have you children sit with you when you pay the monthly bills. Explain how you budget for such
expenses, save for future expenses, and monitor miscellaneous spending.



Build a piggy bank with your kids that includes four separate slots for coins – one for saving, one
for spending, one for charity, and one for investing.



Open a youth account at a local credit union or purchase a prepaid VISA gift card. Teach
children about depositing into accounts and how debit cards work.



Help your kids become local entrepreneurs. Have them open up a lemonade stand or start a
lawn mowing business. There are many great examples of youth entrepreneurs on the Emmy
nominated PBS television show Biz Kid$. PBS stations across the state are showing Biz Kid$.
For air times go to www.pbs.org.

